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Exclusive services offered by the
Mediolanum Bank Primafila Club.

Riccardo Schmid and the CircleClub
philosophy. The artist Lello Esposito
merges the Neapolitan tradition with
artistic avant-garde. Luxury's white
night. Joseph Perrier champagne
from 1825. The hi-tech becomes
glamorous. The monthly
recommendations from Le Clefs d'Or.

Servizi esclusivi per il Club Primafila
Banca Mediolanum. Riccardo

Schmid spiega la filosofia di
CircleClub. L’artista Lello Esposito
fonde la tradizione napoletana con
l’avanguardia artistica. La notte
bianca di Luxury. Dal 1825 lo
champagne “Joseph Perrier” . L’hi-
tech  si veste di glamour.  I consigli del
mese di Le Clefs d’Or.

�пециальные услуги для членов �луба
�римафила �анка �едиоламнум.

�иккардо �мид рассказывает о концепции
клуба CircleClub. !удожник #елло Эспозито
объединяет основы неаполитанских традиций
и художественного авангарда. �елая ночь
журнала #акшери. “Joseph Perrier”-
шампанское с1825 года.  )ламурное одеяние
передовых технологий. �оветы месяца от
консьержа гостиницы Le Clefs d’Or.
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finance by Matteo d’Altilia

Exclusive Service for
Mediolanum Banks most
Prized ClientsHaving

Have without
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In order to be successful a bank
needs to tailor its services to

the needs of its clients. This
means satisfying the requests of
the most loyal clientele. That
was the reason why last fall the
bank realised the Mediolanum
Bank Primafila Club with the
slogan “use it without having
it!”. Thanks to a series of part-
nerships, the Club Primafila gi-
ves to its clients the possibility
to rent expensive cars (Ferrari,
Porsche, Bentley, BMW, and
Mercedes), yachts (motor or
sail) together with the best ac-
commodations in wonderful
places such as Saint Moritz and
Bali. The Mediolanum Bank is
above all synonymous for excel-
lence and care towards its clien-
tele. Moreover the Bank was
the first to launch short term lu-
xury services. The marketing
manager Gianni Rovelli, ex-
plains that everything at Medio-
lanum Bank is “built around the
client,” that is the philosophy
that surrounds the creation of
Mediolanum Primafila. This ini-
tiative is in collaboration with
American Express through a
Mediolanum American Express
gold card thanks to which the

clients automatically receive and
can freely access the club as
well as collect points to receive
gifts from the bank. In addition
the clients have access to cer-
tain Gold card services such as a
team dedicated solely to gold
card holders, more cash machi-
nes available, along with servi-
ces to facilitate credit and loan
processes. With the Gold Card
the client is enabled to travel
with certain guarantees, allo-
wing card holders the possibility
to participate in astonishing cul-
tural, musical, and sporting
events. For example, you can
see as a VIP, the Giro d’Italia, the
bike race, on board a chic car
and then dine with a champion
such as Francesco Moser, while
also taking part in every event
of the tour. The clients also can
see films and plays previews all
over Italy, football or basketball
games from the VIP box, golf,
and sailing tournaments. Even-
tually the client can enjoy a spe-
cial agreement with the Arval
Company which offers a long-
term rent of high tech cars on
special conditions which will sa-
tisfy every client’s car desire.
www.bancamediolanum.it

Have without

PAGE RIGHT, DR.
ENNIO DORIS,
PRESIDENT OF THE
MEDIOLANUM
GROUP.  
PAGINA A DESTRA,
IL DOTT. ENNIO
DORIS,
PRESIDENTE DEL
GRUPPO
MEDIOLANUM.
�а странице
справа �нио
�орис, президент
группы
�едиоланум. 
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people by Matteo d’Altilia

Riccardo
Schmid

explains the
philosophy

which
surrounds

the
CircleClub:
smart and

exclusive
vacations

LEFT PAGE,
RICCARDO
SCHMID WITH A
WORK BY PABLO
PICASSO. ON THIS
PAGE, SOME
EXAMPLES OF THE
MEANS AT
DISPOSITION TO
THE CIRCLECLUB
ASSOCIATES:
HELICOPTERS AND
YACHT.
PAGINA A
SINISTRA,
RICCARDO
SCHMID CON
UN’OPERA DI
PABLO PICASSO.
IN QUESTA
PAGINA, ALCUNI
ESEMPI DEI MEZZI
A DISPOSIZIONE
DEI SOCI
CIRCLECLUB:
ELICOTTERI E
YACHT.
�траница слева,
�икардо �мид с
произведением
�абло �икассо,
на этой
странице, 
Яхты и
вертолеты,
предлагаемые
для пользования
членам клуба

Ownership
Luxury and 

“Anew philosophy concer-
ning a kind of luxury that

you can use without having to own
it.” The entrepreneur Riccardo
Schmid synthesizes with this state-
ment his personal idea about the
special vacations offered by the Cir-
cleClub of Portofino,
Saint Moritz, Saint Tro-
pez, Chamonix, and
other prominent turistic
resorts where the clien-
tele gets the privilege of
having expensive cars
from world class brands
such as Bentley, Ferrari,
Aston Martin, and Lam-
borghini at their disposal
together with stately
yachts, jets and helicop-
ters available 24 hours a
day. Possible itineraries?
Milan-Portofino is a clas-
sic route explains Mr Schmid, a Mi-
lan entrepreneur of Swiss origins
and president of CircleClub.The
clients arrive in the Liguria region in
a Ferrari 430 F1, and have the pos-
sibility to use an 11 meter high tech
rubber water craft M11, covered

with teak, for excursions to Paraggi
or San Fruttuoso bays for a long
weekend. Schmid is a man whose
passions are the internet and trave-
ling. He worked in the past as a bro-
ker, gained experience in the fas-
hion industry, and created the Pony

Express. Thanks to these past expe-
riences he was able to create Trave-
lonline in 1999, one of the first web
sites regarding the Italian tourism,
in collaboration with 100 travel
agencies. “I never stopped,” ex-
plains Schmid, saying that the last

frontier was that of art. In addition
to cars, yachts and jets, the Circle-
Club offers its clients 200 artistic
masterpieces (this was an initiative
launched in March in Milan at the
Art Gallery Monte-Carlo, partner of
the CircleClub Art Collection) be-

longing to diffe-
rent periods and
movements. This
initiative benefits
from names such
as Canaletto, Ré-
noir, Rubens, and
Warhol and it aims
at satisfying its
clientele’s passion
for art which is
wonderfully va-
ried. CircleClub gi-
ves its clients the
possibility to have
an artistic master-

piece for a certain time period with
the option of exchanging it after
two weeks, and up to six months
later. “The idea was successful: in
the first twelve months with 100
partners, the turn over was 2 and
half million euro. The number of
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event by Francesco Cusmai 
photo by Marcello Nitti

Celebrating the
summer with

Luxury,
Mediolanum

and Montecarlo
Casino 

on June 21 

MOMENTS FROM
THE 21/06 EVENING.
THE ROULETTE
TABLE AT THE
MONTE CARLO
CASINO, A MODEL,
AND THE INSIDE OF
THE EGÒMUSIC
RESTAURANT
MOMENTI DELLA
SERATA DEL 21/06.
IL TAVOLO DELLA
ROULETTE DEL
CASINÒ DI
MONTECARLO, UNA
MODELLA E INTERNO
DELL’EGÒMUSIC
RESTAURANT
Эпизоды
праздника 21.06.
�тол-рулетка
�азино
�онтекарло,
модель и интерьер
ресторана
Эгомьюзик
ресторантSummer Night

Luxury White 

W hat is the best way to conclude a
business, promote encounters

between entrepreneurs and investors
without giving up fun and pleasure? A
delightful party to celebrate the arrival
of the summer. The location chosen for
the gala was the Egò Music Restaurant
in Arcore managed by Christian Bigatti.
This place revealed itself to be a simply
perfect location to listen to good music,
while bringing together managers and
manufacturers to celebrate the Made in
Italy far from their usual place of work.
The party went on all night long, with
the participation of the Mat Bellini Band,
the fashion show displaying Maracuja
bathing suits, the dance show by Maria
Antonietta Berlusconi and her Principes-
sa dancing school under the direction of
Maria Antonietta Leoni and the choreo-
grapher Yvonne Gorrara. In addition
there were beautiful models and the
prestigious involvement, as main spon-
sor, by the Montecarlo Casinò. Among
the prominent guests were: Mr. and Mrs.
Polti, Giulio Giampietri, Pino Setola, Emi-
lio Panzeri, Valentina Fontana, Luigi
Mointi Arduini, Francesco Cirrincione,

Gianni Maggioli, Angelo
Raimondi from Augusta-
Westland, and traveller
Carla Perotti who did a so-
litary walk across five de-
serts. More than hundred
guests from the Mediola-
num Primafila Club were
present as well as several
sponsors such as Aroma
Polti, the winemaker Cà
dei Colli, Champagne Ma-
rie Stuart, Thienot, and Jo-
seph Terrier (with Florence
Guyot), in addition to Antico É (with
Isabella and Paolo Zago) and the
Dani.lì jewels from Roberta Ferrari. Al-
so present were, Filippo Novi’s Limou-
sine International Drivers company,
Giuseppe Fiumano’s antique cars, ar-
chitect Lopresto, Eric Bessone, and Ita-
lo Trevisan, representative of the Mon-
tecarlo Casinò, fashion designers Lu-
ciene d’Aquino and Katalin Hegedus.
The spectacular white night was cap-
tured and televised exclusively on Me-
diolanum Channel only adding to the
prestige of any already A List event. 
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Summer Night

vernissage by Edoardo Tomaselli

Displayed
at the Le

Case La
Barca

showroom
are Lello

Esposito’s
new

inventions

Naples
Cortina Celebrates 

Manuela Annibali writes: “Lello
Esposito is one if the most re-

presentative performers of the Ita-
lian contemporary artistic scene. He
is able to use every language for-
ging it into his imagination. His
works are a mix of painting, sculp-
ture, and monumental installations
deriving from the union of the Nea-
politan tradition and artistic avant-
garde. His creations are born from
his wild creativity made of color
and plastic emotions and are a tri-
bute to the Mediterranean atmo-
sphere.” Lello Esposito will show
his creations until September 15, at
the Show Room Le case La barca in
via Cesare Battisti in Cortina d’Am-
pezzo. The opening will be on Au-
gust 28, at 18:30 and it will be
open every day from 10 to 13 and
from 16 to 20. The works reprodu-
ce several Neapolitan symbols such
as: Pulcinella, masques, horns,

skulls, the egg, the Vulcan,
and San Gennaro. “Lello
Esposito is able to work
clay, bronze, terracotta,
and aluminium mana-
ging the medium and
bringing it to life,” re-
marked Manuela Anni-
bali, “To his art he gi-
ves a true gesture of
movement, because
paint is not meant to
lay on the canvas, but
rather it should lean
out and gracefully
enter the space of
e x i s t e n c e . ”
w w w . p a v i -
ment iant i -
chi.com
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ON THIS PAGE,
LELLO ESPOSITO
IN ITS ATELIER,
SIDE,  SOME
WORKS AND, LEFT
PAGE, AN IMAGE
OF THE
SHOWROOM LE
CASE LA BARCA
IN CORTINA
D’AMPEZZO
IN QUESTA
PAGINA, LELLO
ESPOSITO NEL SUO
ATELIER, ALCUNE
SUE OPERE E,
PAGINA A
SINISTRA,
UN’IMMAGINE
DELLO
SHOWROOM LE
CASE LA BARCA
DI CORTINA
D’AMPEZZO.
�а этой
странице, 
елло
�спозито в его
ателье. �го
работы и на
странице слева
фрагмент
шоу-рума в
�ортине
д’Ампеццо. 

Naples
Cortina Celebrates 

wine by Francesco Cusmai

Perrier’s ancient taste and
quality

Bubbly
Time Honored

The Champagne “Joseph Perrier
Fils et Cie” came to light in a

small cellar in a quaint bourgeois
palace, with three km of under-
ground passages. The company is
run by the family and over the
years has had the honor to supply
the Royal House of Britain. Since
1825, Joseph Perrier has personally
selected the most precious of his
grapes to assure the utmost quality
of his products. Currently the com-

pany, managed by Jean Claude
Fourmon, has been awarded with
important international awards.
The true gem of the Company, the
Curvée Royal Brut, reveals an intri-
cate mix of red and white grapes.
Two fermentations and a three
years horizontal aging give life to
citrus scents and apple, peach, cin-
namon, and vanilla flavors. This is a
fresh and elegant champagne with
a well rounded finish.
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Bubbly
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hi-tech
by Virginia La Stella

The net captures
more fashion
victims 

The Cat Walk

Fashion and technology; two amazing words
today that have sprung from the creation of

thematic web portals, ad hoc communities,
and the passion for on-line purchases. But hi-
tech is also dressing its cell phones with gla-
mour: from Samsung the E-500 Versus, Mo-

torola Motorazr V3i Gold from D&G, and fi-
nally LG U880 by Roberto Cavalli. Fashion impul-

ses and the technological innovation are genera-
ting a new market. The opportunity for the virtual cu-

stomer to have a means with a strong added value is be-
ginning to show itself, and this is something that the tradi-

tional market does not promote. In front of ideas and tastes in
rapid change, the technology is succeeding in making itself known
and appreciated, while enduring the same innovative process to
which the Fashion System is subject. 

La passerella è on-line
La rete cattura sempre di più le
fashion victims

Moda e tecnologia. Un binomio
sorprendente ma testimoniato

oggi dalla creazione di portali tema-
tici e di community ad hoc e dalla
passione per gli acquisti firmati on-li-
ne. Però anche l’hi-tech stesso si ve-
ste glamour: ne sono un esempio i
cellulari Samsung E-500 griffato Ver-
sus, Motorola Motorazr V3i Gold  di
D&G, e infine LG  U880 di Roberto
Cavalli. Gli impulsi modaioli e l’inno-

vazione tecnologica finiscono per
generare una nuova realtà. Si affac-
cia l’opportunità per il cliente virtua-
le di avere un mezzo con un forte va-
lore aggiunto, che il mercato tradi-
zionale non consente di ottenere.
Di fronte a scenari e a gusti in rapido
cambiamento, la tecnologia riesce a
farsi apprezzare e a subire lo stesso
processo innovativo a cui è soggetto
il Fashion System. 

�нтернетная сеть захватывает все болше
�ешен �иктимс

�ода и технология. �войное
имя, котороое одновременно

удивляет и свидетельствует, что
создание тематических порталов
все больше укрепляет увлечение
фирменными покупками он -лайн.
�а и сам !ай –тек одевается в
гламур: к примеру телефон
"амсунг #-500, подписанный Ver-
sus, �оторола Motorazr V3i Gold
от  D&G, и наконец LG  U880 от
%оберто 'авалли. (юбовь к моде и

высокая технология создают новую
реальность.  �иртуальному клиенту
предоставляется  возможность
приобрести средства с
«высококачественными
наполнителями», что невозможно
на традиционном (реальном) рынке.
1аблюдая очень быстрые перемены
вкусов, современная технологие в
силах  оценить и преодолеть
процесс инновации, которой
подвержена вся �эшен "истема.

4резентации он лайн

is Online

1. SAMSUNG E-500 BY VERSUS. 
A NEW SAMSUNG CELL PHONE SIGNED VERSUS IS BORN. PLANNED FOR A YOUNG PUBLIC WHO
IS DEMANDING AND PREPARED, IT HAS THE HIGHEST PERFORMANCE IN STYLE, INNOVATION, AND
TECHNOLOGY. ALL CHARACTERISTICS OF THESE TWO BRANDS. 

2. LG U880 BY CAVALLI.
LG ELECTRONICS HAS REALIZED FOR 3 ITALY AN EXCLUSIVE EDITION OF THE VIDEO CELL PHONE,

THE UMTS U880 CAVALLI, FOR THE FASHION LOVERS. DISTINGUISHED BY ITS FAMOUS AND
WILD TEXTURES, AND MULTIMEDIA CAPABILITIES ALL IN18.2 MILLIMETERS OF THICKNESS.

3. MOTOROLA "MOTORAZR V3I GOLD" BY DOLCE & GABBANA. 
A MARRIAGE BETWEEN STYLE, FUNCTION, FASHION, AND FASCINATION. WITH AN EXTERNAL
BODY OF METALIZED GOLD AND SILVER. IT’S THE NEW ELEGANT AND GLAMOROUS VERSION OF
THE MOTOROLA V3I. 

1. SAMSUNG E-500 BY VERSUS.
E’ NATO IL NUOVO CELLULARE SAMSUNG
FIRMATO VERSUS. PROGETTATO PER UN
PUBBLICO GIOVANE MOLTO ESIGENTE E
PREPARATO, RACCOGLIE ALTISSIME
PRESTAZIONI DI STILE, INNOVAZIONE E
TECNOLOGIA. CARATTERISTICHE PROPRIE
DI QUESTI DUE BRAND.

2. LG  U880 BY CAVALLI
LG ELECTRONICS, HA REALIZZATO PER 3
ITALIA UNA EDIZIONE ESCLUSIVA DEL
VIDEOFONINO UMTS U880 CAVALLI
IDEALE PER GLI AMANTI DELLA MODA.

CONTRADDISTINTO DALLE FAMOSE WILD
TEXTURES, E DISPOSITIVI MULTIMEDIALI,
IL TUTTO IN SOLI 18.2 MM DI
SPESSORE. 

3. MOTOROLA
“MOTORAZR V3I GOLD” BY
DOLCE & GABBANA.
UN CONNUBIO TRA STILE,
FUNZIONALITÀ, MODA E FASCINO. CON
UN CORPO ESTERNO METALLIZZATO
ORO E ARGENTO. E’ LA NUOVA
VERSIONE ELEGANTE E GLAMOUR DEL
MOTOROLA V3I.

1. SAMSUNG E-500 BY 1. SAMSUNG E-500 BY VERSUS.VERSUS.
%одился новый мобильный телефон "амсунг, подписанный �ерсус. Он адрессован публике

молодой, очень требовательной и вобрал в себя все лучшие качества стиля, инновации и
технологии, характеристики, присущие самому бренду.

2. LG  U880 by Cavalli
LG Electronics, реализовал специально для 3 �талия (видеотелефонная связь) видеотелефон UMTS

U880  'авалли, идеальный для ценителей моды. 4одчеркнутый стиль 'авалли , выраженный в
использовании «диких текстур» и высокая технология,- и все это всего в 18,2 мм высоты.

3. MOTOROLA  “MOTORAZR V3i Gold” by Dolce & Gabbana.
'омбинация стиля, функциональности, моды и обаяния. " внешней формой из серебристого и

золотистого металлов. Это новая элегантная  версия �оторолы V3i. 

1.

3.

The Cat Walk 
is Online
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